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" Inthe same
~ league?

Indian management education needs to
market itself better so that itis in the
thick of it rather than merely on the outside

RAMANUJAM
SRIDHAR
- T \

san alumnus of
IIM-Bangalore and
someone whoisa
visiting faculty at a few
IIMs, I have always
been intrigued by this question.
How do Indian management
schools compare with those
globally? Are they in the same
league? Here are a few thoughts
for your consideration.
Yes IIM and ISB are good but...
The problem in India is the
proliferation of management
institutes of all sizes, shapes and
hues, many of whom have dubious
credentials even if they are housed
acresand acres of real estate! So, I
think for purposes of this
discussion, we must stay with just
the top IIMs and ISB when we speak
of comparison with the top-flight
management schools. So the
important point that we need to
keep reminding ourselves before we
get carried away is the fact that we
have less than a handful of top-
flight management institutes in the
country and that’s asobering
thought. Sothe challenge for
educators is how to make the other
institutions comparable with the
global ones. i
One of the biggest differences
in favour of global schools is the
diversity and experience of the
students. It is not uncommon for
students to interact with people
from over a dozen countries, with
many of them having

commendable work experience.
This improves class participation
enormously and promotes cross-
cultural discussion. A student from
Indiais interacting with students
from Germany and Japan which
gives him a completely different
perspective of the consumer in
these diverse markets. The scope
for learning from one’s peers is
truly enhanced and consequently
the quality of education. It is truly
global in that sense. Thereisa
sameness to the profile of the
students, say in IIM, with a high
percentage of freshers. While that
certainly makes sense from a
placement perspective, it certainly
doesn’t make for high quality class
participation. To a certain extent
1SB is moving in the direction of
global students, but the IIMs still
have some distance to cover in this

respect, assuming however that
this is an important objective.

Overthe years,
therehasbeena It is not uncommon the problem persists.
lingeringdoubtabout  for students to This gap hastobe
the management interact with people bridged. Itis certainly
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on original research. of them having inIndia can get away
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presentedbythemare  experience. This the research space.
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about the quality of the papers The very nature of management
themselves. This is a serious lacuna education makes it obligatory for
in the management education studentsto keep interactingwith -
ecosystem of India and while the industry. While all institutes
IIMs, particularly IIM Bangalore attempt this, I feel from my own
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are addressing it on a war footing, my friends who have spent decades
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that barring ISB to a limited extent, students by way of being guest and
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visiting faculty. Sadly, whatever we
may bring to the table, our breed is
never equal to the academic
because we do not have PhDs.
There is a distinct class
differentiation. The students
however get substantial value from
their seniors from in industry who
are spending more time in
academics today. They bring a lot to
the table, having worked on
industry problems and are still in
touch with live business problems.
Management schools havetofind a
way of to harness this talent which
is floating on the periphery and
integrate it with the mainstream for
the benefit of the students who will
be the richer for this.

We live in exciting times, with
the internet breaking all barriers
and bringing the world closer
together despite the efforts of a

few. The challenge is to grow with
the times so that we can catch up
with the western world which
seems to have a head start in this
important field. Yet, the offers
enormous possibilities given its
diversity and the size of its
market. Indian management
education needs to market itself
better so that, it is in the thick of it
rather than being merely on the
outside. We have demonstrated
that we can beat the curve in
certain categories like mobile
phones. Now’s the time to

extend the scope of this
achievement to management
education as well. Let’s hope that
the journey is not too long.

The author is the CEO of brand-comm
andvisiting faculty at leading
management schools.




