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Instructions: Attempt any four questions. All questions carry equal marks.

I. Define how perception can enhance strategies for retailing, branding, advertising, and (5 Marks)
packaging.

r 2. "In a highly competitive Marketing Environment, it is only those firms which have been (5 Marks)
able to define their market in terms of consumer needs they will satisfy, will be termed as
successful marketers." Explain the statement with reference to the impact that Motivation
has on Consumer Behaviour.

3. Why is it said that consumer behaviour is one of the most stimulating, complex, and (5 Marks)
intellectually challenging areas? What makes it so?

4. Describe the trait theory and how it led to the application of the concept of personality (5 Marks)
to brands.

5. A marketer of health foods would like to segment its market on the basis of self-image. (5 Marks)
Define how marker can use the concept of 'Self and Self-image' for the same.
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