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PROJECT SUMMARY

This report covers the overall idea of Digital Marketing, its importance
and contribution in the business development along with using different
tools & techniques to increase sales.

The main objective was to understand the roles, implication and impacts
of digital marketing on sales for the long run success of company.

In this report, I had included the organization’s overview as well as the
responsibilities given to me with the tasks performed and results
achieved. Moreover, few suggestions and new techniques explored are
mentioned.

The report has been made majorly with the help of primary data collected
during the internship tenure.

I believe that this report has enough details to appreciate the importance of digital
marketing and every business should implement the same for growth.



INDUSTRY OVERVIEW

India has a diversified financial sector undergoing rapid expansion, both in terms of
strong growth of existing financial services firms and new entities entering the market.
The sector comprises commercial banks, insurance companies, non-banking financial
companies, co-operatives, pension funds, mutual funds, and other smaller financial
entities.

Banking, financial services and insurance (BFSI) is an industry term for companies
that provide a range of such financial products or services. This includes universal
banks that provide a range of financial services or companies that operate in one or
more of these financial sectors. Contribution of the banking sector to GDP is about
7.7% of GDP.

The Non-Banking Financial Companies (NBFCs) are a part of BFSI sector which
comprise of institutions that offer nearly all banking services except for issuing self-
drawn checks and demand drafts. Acting as financial intermediaries they can raise
funds from the public, be it directly or indirectly, and process loans to parties with pay-
back capacity. NBFCs are governed under the regulations set by the Reserve Bank of
India.

The Housing Finance Companyis yet another form of non-banking
financial company which is engaged in the principal business of financing of
acquisition or construction of houses that includes the development of plots of lands
for the construction of new houses.




COMPANY OVERVIEW

AAVAS FINANCIERS LIMITED
(Formerly known as Au HOUSING
FINANCE LIMITED) was
incorporated as a private limited
company at Jaipur, Rajasthan, under
the name of “Au Housing Finance
Private ~ Limited” wunder  the IR
Companies Act, 1956 on February 23, SAPNE AAPKE SAATH HAMAARA
2011.

It formally started its operations in March 2012.

Subsequently, the name of the Company was changed to “Au Housing Finance
Limited” due to conversion from a private company to a public company on January
10, 2013.

In March 2017, the name of the company was changed from "Au HOUSING FINANCE
LIMITED” to “AAVAS FINANCIERS LIMITED" (AAVAS) vide fresh Certificate of
Incorporation (COI) dated 29th March 2017.

AAVAS is functioning its operations in 13 states with 290+ branches across India.

AAVAS is primarily engaged in the business of providing housing loan to customers
belonging to low- and middle-income segment in semi-urban and rural areas. These
are credit worthy customers who may or may not have the income proof documents
like IT return, salary slip and hence are financially excluded by other large housing
finance companies and banks. AAVAS uses a unique appraisal methodology to assess
these customers individually.

We provide loans to people who are either self-employed, running small businesses
like providing transportation facilities in auto rickshaw or other vehicles, running
grocery shops, tiffin centres, beauty parlours and other businesses or these customers
are carrying out business of Agri or animal husbandry products in rural areas or
salaried class people who are carrying out small jobs in the private or public sector.

Our Home Loan Products

S0 & = e i)

Home Loan Construction Loan Home Improvement Loan Loan Against Property MSME Business Loan

Figure 1- Company Products
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During the time of COVID-19, companies, and businesses whether small or
large scale have suffered a lot. But we need to cope up with the external
challenges and find new ways to seem through the difficult situations.

The company’s CEO Sushil Kumar Agarwal has worked very hard during the
year 2020 to keep the company growing at a good pace for which many steps
were taken. The main transformation was from offline to online according to
the need and hence, the company focused on digitising every operation to
achieve internal efficiencies for serving the customers and fulfilling their
demands.

The key role was played in the area of digital marketing as company had run
various campaigns on different platforms to pro-actively work on generating
leads and business for the company.

As a result, the company was able to achieve 60% growth rate in the FY 2020.
Moreover, Sushil Kumar Agarwal, Founder, MD & CEO of Aavas Financiers Ltd.
was conferred with the prestigious EY (Ernst and Young) Entrepreneur of the
Year award in the Financial Services category on 25th March 2021 as he has
enabled quick growth to 270+ branches in 11 states of India.

PROJECT OBJECTIVES

« Tolearn how digital marketing can help the company in scaling their
business by generating leads and converting into sales.

« To understand the various aspects of digital marketing such as

Website Testing, SEO-Off Page & Online Reputation Management
along with its implications.

« To explore new trend-based AI empowered Marketing tactics which
could be adopted in the BFSI/ NBFC/ HFC sector.

11



METHODOLOGY

Theoretically, reports are prepared with the use of both categories of data.
This report is result of the study of different digital marketing techniques
and related information collected from both primary and secondary
sources to make the report more meaningful and presentable.
Considering the present findings, this report is based on descriptive
business reach where, information has been collected through different
sources to make a constructive output.

In preparation of the report, no structured questionnaire was used. Data
pertaining to digital marketing techniques and most of the information is
collected from my project guide of the company and my personal and
practical experience.

In this report primary data is used on large scale and secondary data was
less which is collected from following sources such as: -

e Annual reports
e Official Website
e Google

e Internal links

12



OVERVIEW OF DIGITAL MARKETING

Digital marketing, also called online marketing, is the promotion of brands to
connect with potential customers using the internet and other forms of
digital communication.

Digital marketing is the component of marketing that utilizes internet and online
based digital technologies such as desktop computers, mobile phones and other digital
media and platforms to promote products and services.

Digital marketing revolves around these 5Ds: digital devices, digital platforms,
digital media, digital data, and digital technology.

Digital marketing is so complex that marketers struggle with where to begin.
Most begin their discussion of “strategy” with a hodgepodge of tactics. In reality, a
digital marketing strategy begins with customers — knowing who they are, where they
are, and how to reach them.

We focus on B2C Digital Marketing (Business to Consumer) which refers to the tactics
and best practices marketers use to promote products and services to
consumers. There are different ways to advertise online such as content marketing,
banner marketing, and blogging. Businesses use B2C digital marketing to reach their
consumer audiences.

Digital media plays a big role in our life. In this modern era, digital media helps us to

connect with our friends and families in many ways. Communication and gathering
information are more effective and easier nowadays than before.

Email Marketing Influencer Marketing

Content | I ‘ Viral
Marketing % L6 Marketing
L) (]

. Types of .
Soc-_al Digital - Mobile
Medl.'f\ |g|ta BE Marketing
Marketing .
Marketing

Radio & T.V Ads

Pay Per Click Q

Search Engine Optimization Electronic Billboards i

Figure 2- Types of Digital Marketing
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Types of Digital Marketing

1. Search Engine Optimization (SEQ)- The goal of SEO is to get a business

to rank higher in Google search results, ultimately increasing search engine
traffic to the business’s website. To accomplish this, SEO marketers research
words and phrases consumers are using to search for information online and
use those terms in their own content.

%
m

7/

Website Analysis Content Backlinks Keywords Social media Ranking Optimization

Why SEO?

A strong SEO strategy will allow brands to position their website
and their content highly on the SERPs for relevant keywords so that they
can attract the attention of prospective customers and bring them into
their sales funnel.

Organic visibility, leading to increased website traffic, is a
monumental benefit of SEO.

Search engine optimization is hyper-targeted and customer centric.

An effective SEO strategy will help deliver your web pages to a relevant
audience via pertinent search queries.

93% of online interactions start with search engines. This shows how
important it is to set up a proper SEO because to increase your ranking
on Google search. Ranking yourself high on search engines is one of the
best ways of advertising.

Google gets more than 77,000 searched every second. This means there
are 2 trillion searches per year. This also suggests that Google is one of
the best and profitable search engines.

14



SEO is done at three levels: On Page, Off page and

Local.

ON-PAGE SEO OFF-PAGE SEO
Content Link-Building
Marketing
On-page SEO involves ‘
optimizing content,
meta tags, and other
elements on your own Guest Blogging
site's pages Off-page SEO involves any
Keyword activities that drive
Optiaietice awareness and referral
traffic to your site from
other sites
Page Speed
Images Social Media

Figure 3- On-Page vs Off-Page SEO

Local SEO is a search engine optimization (SEO) strategy that helps
your business be more visible in local search results on Google. Any
business that has a physical location or serves a geographic area can
benefit from local SEO. If you search Google for any important keywords
related to your business and a map with 3 listings appears underneath it
(also known as a map pack), then local SEO can help you grow your
business.

2. Pay Per Click (PPC): Pay-per-click refers to paid advertisements and

promoted search engine results. This is a short-term form of digital marketing,
meaning that once you are no longer paying, the ad no longer exists. Like SEO,
PPC is a way to increase search traffic to a business online.

Pay-per-click can refer to the advertisements you see at the top and sides
of a page of search results, the ads you see while browsing the web, ads
before YouTube videos and in ads in mobile apps.

One of the other things that differentiates pay-per-click from SEO is that
you only pay for the results. In a typical PPC model like a Google
AdWords campaign, you will pay only when someone clicks on your ad
and lands on your website.

15



3. Social Media Marketing: Social media marketing is the use of social media
platforms to connect with your audience to build your brand, increase sales,
and drive website traffic.

This involves publishing great content on your social media profiles,
listening to, and engaging your followers, analysing your results, and
running social media advertisements.

The major social media platforms (at the moment) are Facebook,
Instagram, Twitter, LinkedIn, Pinterest, YouTube, and Snapchat.

4. Content Marketing: Content marketing uses storytelling and information
sharing to increase brand awareness.

Ultimately, the goal is to have the reader take an action towards
becoming a customer, such as requesting more information, signing up
for an email list, or making a purchase.

“Content” can mean blog posts, resources like white papers and e-books,
digital video, podcasts, and much more.

Titles with 6-13 words attract the highest and most consistent amount of
traffic.

72% of online marketers state that high-quality content is the most
efficient part of SEO tactics.

The average consumer attention span is 8 seconds, so you need to make
your content count.

Content with relevant imagery gets around 94% more views.

5. Email Marketing: Even with the emergence of social media, mobile
applications and other channels, email is still one of the most effective
marketing techniques.

Email marketing refers to the use of email to convert prospects and
customers to sales. Email marketing allows marketers to target their
prospects and customers with personalized information on their brand,
goods, and services to market.

On average, the open rate for welcome emails is 82%. This can tell you a
lot about the success of your campaign. Your email is tightly related to
your click-through rate. Therefore, the more opportunities to subscribe
and read your emails, the more you engage with the public which
increases your sale rate.

6. Mobile Marketing: This digital marketing type is focused on reaching your
target audience on their smartphone or tablet.

Mobile marketing reaches people through text messages, social media,
websites, email, and mobile applications.

Marketers can tailor offers or special content to a geographic location or
time, such as when a customer walks into a store or enters an event.

16



BASIC TERMINOLOGIES

The below stated terminologies were learnt during the internship tenure
which is necessary for better understanding of digital marketing.

i.

1i.

1il.

v.

Vii.

Viil.
IX.

xi.

KEYWORD refers to a word, or phrase marketers use in page and marketing
content. Google and other search engines recognize keywords in search
browsers and SEO content.

e For instance, a user types in a keyword to complete a search. Google
recognizes the keyword and scans content related to the keyword.
Marketers that focus on SEO are recognized in the search engines
through their keywords.

e Long tail keywords refer to a keyword phrase that is longer in length
and is more specific in matching a user search query.

LEADS refers to a potential customer in the sales funnel. The consumer is
considered a lead because he or she has shown interest in the business or
brand.
Impressions refer to a term used in Pay Per Click advertising to represent the
number of times a PPC ad was displayed to consumers.
Lookalike audience refers to an option for marketers to target audiences
with the Social Media advertising service.
HITS vs VISITS (A hit is a request for one file from a web server. Visit refers
to a metric used to calculate the total site navigations of a visitor to a website).
CTR (Click through rate) Click through rate refers to the number of
consumers that click on an ad after viewing it.
e Marketers use the formula of dividing the number of ads clicks by the
number of ad impressions (views.)
e The CTR concept is for marketers to gauge the effectiveness of their ads
better.
e An ad high in views, and low in clicks is a sign that the ad lacks consumer
appeal.
Cost Per Click (CPC) is the value a marketer spends for a pay per click
campaign. Google AdWords is Google’s ad service.
CPA -Customer acquisition cost refers to the costs spent leading up to a sale.
A/B testing refers to an uncomplicated way to test web page changes against
text from an existing web page, also referred to as split testing or bucket testing
A backlink refers to a link that is hyperlinked to another website. An HTML
Href Code connects the two links.
e Sites with strong backlinks are ranked higher by Google.
e The concept is that websites backlinked to established and trusted
websites offer higher ranking potential.
e Google authority is gained via the backlinks.
Domain Authority is a search engine ranking score developed by Moz. This
relevance has a direct impact on its ranking by search engines, trying to assess
domain authority through automated analytic algorithms.

17
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xii. Meta tags refers to HTML snippets added to a web page’s code for web
crawlers and search engines to better recognize the page content.

e Metadata is used for search engines to help decide relevant information
from a webpage to display in search results.

e Meta tags include various page information such as when that page was
published, the page author and title, and image descriptions.

xiii. Heatmap refers to a graphic representation of how visitors to a site interact
while on the site.

e Heat mapping is a software that allows webmasters to track visitor clicks
on a page, where they clicked on the page, how the visitors stroll a page,
and what they hover over while on a page.

e Heatmaps help marketers to determine how visitors behave while on
their site.

INTERNSHIP RESPONSIBILITIES
(ANALYSIS & RESULTS)

The main Key Responsibility Areas during the 45 days as a Digital
Marketing intern were Website Testing, SEO-Off Page and Online
Reputation Management described below.

All the KRA’s are well explained with stated facts and screenshots for
references along with their introduction.
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WEBSITE TESTING

Website is place on internet where company or organization can portray its brand by
presenting useful information on the web for potential customers, stakeholders,
employees, and other beneficiaries apart from general public. The website shows your
presence on internet which is essential nowadays in this modern era of digitising.

e A website gives credibility that your company is bigger and shows positive
impression to the viewers.

e Having a website also allows you to market your business online.

e One of the major advantages of having a website is that it is accessible to
anyone, anywhere, anytime.

e Even during non-business hours, customers can access your website and avail

your services or get the information they need, which is one of the key elements
in the importance of a website in business.

When I joined the company, website revamp process was undergoing which means
redesigning the website by updating content, refreshing layouts, and improving
navigation for better conversions and site performance. Our old website is not having
any errors or technical issues but still the company wants to upgrade the website. The
reason behind revamping is that the website is the face of your business and forms the
foundation of your digital identity.

My part was related to the website testing which includes cross checking the content
of new website with the old one, founding errors and correcting them. Moreover, I also
got my hands on admin panel functional testing that deals with dynamic content of
website and requires some sense of coding.

Website testing is checking your web application or website for potential bugs before
it made live and is accessible to general public. Web Testing checks for functionality,
usability, security, compatibility, performance of the web application or website.

Old Website URL- https://www.aavas.in/

DON’'T ADJUST, UPGRADE

HOME LOAN

APPLY FOR LOAN

PLOT A & CONSTRUCTION LOANS

HOME V )ANS

MSME LOAN

| (D wersm s eann |

- e e ———"r s e o R - _ ¥ . | S - .
+ ICRA Limited has upgraded the Long term ratings of the Company from “ICRA A+/Positive to ICRA AA-/Stable” = Aavas raises $60 Million (INR 444.40 crore) from Asian Development Bank t|

KEY FEATURES

Figure 4- Old Website
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New Webiste URL- https://www.devaavas.in/

Q& ol Free: 1800:20848:20 | @ Branch Locator
\ \YJ
(<% Aevas
Ty s “ LOAN PRODUCTS v EMPLOYEE CORNER v INVESTOR RELATIONS v ABOUTUS v CONTACTUS LOAN APP SAATHI Q P

HOME LOAN

APPLY FOR LOAN

APPLY FOR LOAN

REFER & EARN

Overview Loan Features Locate Your City/ Branch +

Home / Products / Home Loan

Home Loan: Apply for Housing Loan Online

Owning a home is a dream and in 2021 an easy home loan availability can make this dream a reality.In fact, purchasing own house is also one of the best
investments in life. And competitive-interest rates, easy EMis and quick loan processes have been encouraging more people to buy a house than ever before.

Nonetheless, purchasing a home needs a lot of research and planning like your preferred location and the selection of the best financial institutions that not only
ive you a best.interest home loan but also provides customised home loans as per your reguirement. Aavas Finandiers Ltd.is one of those best home loan

Figure 5- New Website

Admin Panel of New Website

Admin Panel is an admin-specific platform in an application that allows website owner
for access and manipulation of data within the user interface of the site. It is a back-
end practice of the website which needs to be functionally checked.

<« & QO B https://aavas.isolution.in/admin/tblmeta bk d @ 39

Ji ] 0 Brijesh kumar ¥

All Meta

Video Gallery

v
2

Enter keyword....
Event Gallery

Notification Edit Page Url Language Status  Sort Order

Corporate Announcement

e
@

Event Based NCD Disclosure

index English
home-loan English
land-purchase-and-construction-loan English
home-improvement-loan English
home-loan-balance-transfer English
loan-against-property English
msme-loan English

Investor Intimation

2
U

Investor Meeting & Conferences
Disclosure

Branch

Slider

News

(u]
[m]
(m]
[m]
(m]
[m]
(u]
[m]

Virtual Wall

ONONONORS

Figure 6- Website Admin Panel
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I had done website testing for first initial week and parallelly discussed the corrections
with website vendor as we had our meetings on daily basis. So, I had refreshed my
school time IP subject knowledge while doing this task and learnt how to handle the
corporate website of such a renowned established company.

GOOGLE MY BUSINESS (GMB)

Google My Business refers to a Google platform that allows marketers to create a
Google business page.

e Marketers can input information to appear in the search pages results, location
searches, map packs, and more.

e The company name and information, website link, hours of operation, and
reviews are also managed through the Google platform.

e Google My Business is ideal for local SEO campaigns as the company
information appears in the Google Search Results when the company name is
typed into the browser.

e It is basically used for optimizing google maps listing.

e Within a day, 76% of people who search for something nearby on their
smartphone will visit a related business and 28% of searches for something
nearby result in a purchase.

= Google My Business Q i ((&}
5 Businesses
[ Reviews . i
Aavas - Group settings Create group 284 businesses 97% verified
(<) Link to ads
[©) Support
D Store code Business Status
Home Loan Ujjain - Aavas Financiers Ltd
O =0 Khanna Opticals, 15t Floor, Opp. Narang Complex, & Verified Z © B G See your profile
Freeganj, Ujjain, Madhya Pradesh 456010
Home Loan Modinagar : Aavas Financiers Ltd
O s« SRS Square, 1st Floor, Above Doming's Pizza, GT & Verfied Z @ B G See your profile
Road, Mohan Park, Modinagar, Uttar Pradesh 201204
Home Loan in Pune : Aavas Financiers Ltd
O sa Office No.201, Atharva Plaza, 2nd Floor, Pune Satara G Verified 7 © E G See your profile
Road, Dhankawadi, Pune, Pune, Maharashtra 411043
Aavas Home Loans - Singrauli
O s 487, Ward no 42, Main Road bilaunji, Waidhan, & Verified Z © E G See your profile

singrauli, Madhya Pradesh 486886

Figure 7- Company's GMB Account

The above screenshot shows the company account that how does it looks like and how
many business pages are managed at different locations in addition with editing
features. The company is having 290+ branches across India and all of them are
managed through this one single account.
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Aavas Financiers Ltd Home
Loan Jaipur

Second Floor, Southe!

Overview Video Interior Exterior At work Team Identity =

511 / &

OF  Home ‘
. S A
A\V4

& Acvas
g rosts y FNANGIERS 1D
=] Info
ih Insights
[ Reviews
[E  Messages (

AV}
<> Aevas
&  Photos FINANCIES 1D
SAPNE AAPKE SAATH HAMAARA

@y Products
= Services

Figure 8- GMB Overview

This image shows the business page of Jaipur Head office located at Mansarovar and
here you can see that different information could be added such as address, timing
hours, photos (exterior & interior), products and post some offers or new updates.

We need to optimize our google maps optimization to get our company in top rankings
when someone search for home loan or similar products.

Rankings refers to a general term associated with the position of a website in the
search engine results.

A site is never “guaranteed” to be in a top position, or the last pages of the search
engine results. SEO and site quality influence the position of a site greatly.

Geygole HOME LOAN IN JAIPUR Q

€& Rating~ Hours =

~ ENCE
LIC Housing Finance - -
Lta © ® Aavas Financiers Ltd Home Loan X
-
Ad-40 (30) - Loan Jaipur
JB\DUI’ Rajaslhan WEBSITE DIRECTIONS s
Open - Closes 5PM - 0141 324 Website Directions Save ITA Loan
- 33 74 G I i
Aavas Financiers Lid Home Lo 00gie reviews
33 {74) - Loan agency Q L3 Loan agency in Jaipur, Rajasthan
3+ years in business - Southend WEBSTE  DIRECTIONS Narottam|
Open - Closes 6:30PM - 1800 2 e AR
: Nrite a review rota
Review summary g
Home Loan - Housing Loan Jai 5
50 (7) - Loan agency 4] Q 4 . Hot
1st, 5 Gayatri Nagar, Near, Tonk .. 3
. . WEBSITE DIRECTIONS
Open - Closes 5PM - 079761 33 2
Online appointments 1 74 reviews wra S, M
ota
a o
0 g al %
I_—Inme Loan Jal?ur-. H0u.5|r.|g F © 0 "Best staff. Good service.” %
50 (4) - Financial in &) orawala
36, Raaj Nagar Ist Sanganer Ra.. WEBSITE DIRECTIONS il
Anen . Clneac ADK . N70761 22 v £@\ 'Good place”

Figure 9- GMB Ranking

The above image depicts the google maps search results. You can see that Aavas
Financiers Jaipur is ranked at first position when we search “Home Loan in Jaipur”.
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I had also done A/B testing at 2 levels to check which factor helps in pushing the
rankings of different branches at various locations.

So, in the first step I had uploaded business description of 60 branches inclusive of
keywords that would help in upgradation of rankings.

DESCRIPTION
No of
Total 60 Branches Branches |%age Remark
Branches with +ve Impaci 20 33.33
Branches are
already on top
Branhes with No Impact 38 63.33 (3 position
Down Impact 2 333
Shahdol, Ujjain
acheived top 3
position after
Massive Impact 2 3.33|the update.

Figure 10- A/B Testing 1 Results

Here is the result of that first level of testing which shows the positive and no impact
branches with percentage.

Then, I moved further with uploading photos (logo, cover, interior & exterior) of
around 100 branches for testing.

PHOTOS & VIDEOS

No of
Total 107 Branches |Branches |%age Remark
Branches with +ve Impact 5 561
Branches with No Impact 91 85.05
Down Impact 5 7.45
Akola &
Massive Impact 2 1.87 [ Surendranagar

100.00

Figure 11- A/B Testing 2 Results

Therefore, the final result came out to be that we had to ask the branch heads for
posting reviews by customers and employees on their respective locations. Moreover,
one single element cannot push the ranking solely because of tough competition in the
market, so, we had to explore each feature available in GMB and exploit to get good
top 5 or 3 rankings.
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I learnt these Google Maps tricks in office and apply the same to my family business
which got me good results.

Go gle jaipuri suits wholesalers in jaipur X 4 Q

—
e e Kalwara
Ferarst

¢

Rating + Hours + Visit history +

Cotton Suit

4.0 (2) - Clothing manufacturer
Paliwal Garden, 8

Open - Closes 8PM

Jaipuri Kurti Wholesale Manufacturer Oa
3.8 (56) - Clothing manufacturer ) L
Pearl Green Acres Apartments, A 301, 80 Feet Rd | i

Open - Closes 6:30PM
& "kurti buttons Manufacture near me, Printed Buttons Manufacture In Jaipur."

ISHWAR DAS NARESH KUMAR Jaipuri Suits Manufacturer
£ You manage this Business Profile

5.0 (8) - Clothing wholesale market place

Dhula House, 2nd Floor, Akash Deep-5, Road - 0141 257 8131
Opens soon - 11AM

> View all

Figure 12- My Business's GMB Ranking

Earlier when I was not known to this tool- Google My Business, our office was not seen
anywhere so, after updating and managing all the elements it is ranking in top 3 when
we search “Jaipuri Suits Wholesaler”.

SEO- OFF PAGE

Off-page SEO refers to anything done outside of your website with the
potential to affect search engine rankings. Optimizing your site for off-page
SEO means you'll have to improve the way that both users and search engines see your
site in terms of credibility, authority, popularity, and relevance.

Creating backlinks is at the core of off-site SEO and is a technique that is crucial for
any site with the aspiration of ranking on page one.

Common off-page SEO actions include building backlinks, encouraging branded
searches, and increasing engagement by posting classified ads.

1. Classified Ads- Classified advertising isa form of advertising,
particularly common in newspapers, online and other periodicals, which
may be sold or distributed free of charge.
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e C(lassified advertisements are much cheaper than larger display
advertisements used by businesses, although display advertising
is more widespread.

e I had researched around 30 platforms or sites for posting
classified ads and generating qualified leads.

e But before working aggressively on all of these, I had gone
through checking the domain authority and traffic details of all
these 30 sites.

e Then, I had targeted only few sites with above 30 DA and posted
free ads on 7 platforms.

e Further, I had proceeded with Locanto only and generated few
leads by posting around 100 ads in different product category at
different locations.

e Also, negotiated

Locanto account (Fig 13) of the company is visible in the above image.

Welcome, aavas! | Log out

MyLlocanto ~ MyAds  Purchases  MyWalletnew  Messages  Alerts  Followers  Settings Upgrade to a Premium Account now! Learn more.

Search ads... m IE financiersavas@gmail.com (15 active) v

@ Home Loan in Jaipur India Jaipur Premium Features

b b Help/FAQ| {.} | My Locanto v | &5+
My Ads

Everyone has their own dream, whether they are
rich or poor, whether they live .

Category: Insurance & Financial Services Gallery Ad
Still online for 25 days
View |Edit IDelete |Share Po B %o

Figure 13- Locanto Account

This is how an ad look like with Title, image, category, location, description, contact
number and website URL.
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Home Construction Loan in Ahmedabad Advertiser AFiag

Ad ID: 5089028306

Toll Free : 1800 20 888 20

Contact aavas

Your message

@ Location:
Ahmedabad, India

ive in a house that's perfect as per the Vastu Shastra? The best vay to
ing your home as per your Vastu requirements vith Aavas Construction

construction-loan-in-ashmedabad [

share ad Kl 2 B

Figure 14- Locanto Ad

2. Social Bookmarking and Backlinking: Social bookmarking is an

online service which allows users to add, annotate, edit, and share
bookmarks of web documents.
Social bookmarking is bookmarking a web page on your browser
to read later. ... They let web users keep track of your content. The
social bookmarks tell search engine algorithms that your content is
valuable. They increase your authority and credibility. That improves
your ranking on keywords related to your business. It is kind of
backlinking only.

A backlink is a link created when one website links to another.
Backlinks are also called "inbound links" or "incoming links." Backlinks
are important to SEO.

Search engines like Google use backlink as a ranking signal because
when one website links to another, it means they believe the content is
noteworthy.

Link building is the most difficult SEO tactic, according to 65% of
marketers.

I have done backlinking and social bookmarking on following platforms
such as DIIGO, MIX and Reddit.

Diigo is a social bookmarking website that allows signed-up users to bookmark and
tag Web pages. Additionally, it allows users to highlight any part of a webpage and
attach sticky notes to specific highlights or to a whole page.
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d“go My Library My C | Upgrade | c aavas_financiers =

My Library Collapse Al Bulk Edit

@ Al What Should You Choose Fixed Rate or Floating Rate Home Loan? 40 minutes ago

www.aavas.in  floating interest rate fixed interest rate

# Annotated Consider this important article to choose between the two interest rates applicable on home loan.

® Unread Home Loan in Sanchore: Apply for Competitive Interest Rates Housing Loan - Aavas.in Jul 20, 2021
www.aavas.in  home loan in sanchore

More =
If you are a resident of Sanchore and looking for a home loan then you can apply for loan with Aavas Financiers Lid. Aavas is one of the best
options to get a home loan in Sanchore at a flexible and competitive-interest rate. It also ensures fast processing along with minimal

Tags documentation.

H
e Home Loan in Yelahanka: Apply for Competitive Interest Rates Housing Loan - Aavas.in = Jul20,2021 £

Lozn waw.aavasin  home loan in yelahanka

Housing If you are a resident of Yelahanka and looking for a home loan then you can apply for loan with Aavas Financiers Ltd. Aavas is one of the best
options fo get a home loan in Yelahanka at a flexible and competitive-interest rate. It also ensures fast processing along with minimal

Figure 15- DIIGO Account
Stumble Upon was a popular website for social bookmarking of your website or
brand related content which is now named to MIX. Here, you can just put the link of

any webpage, blog or article which will be bookmarked for increased visibility and
results into people jumping on to your website generating queries or leads.

This is how Aavas Mix Account looks like: -

For you Following Popular Q QO mm e
;

@aavasfinanciers

Aavas Financiers

Aavas Financiers Ltd is a housing finance company offering home loans, home construction loans,

2

Followers Following
loan against property, home renovation loans in Indic.

https://www.aavas.in/

POSTS - 82 ‘COLLECTIONS + 16

Figure 16- MIX Account

The below picture depicts how backlinking and bookmark is created.

What Should You Choose Fixed Rate or Home Loan in Sanchore: Apply for Home Loan in Yelahanka: Apply for
Floating Rate Home Loan? Competitive Interest Rates Housing Loan Competitive Interest Rates Housing Loan

What Should You Choose Fixed Rate or Floating Rate Home Loan in Sanchore: Apply for @ house loan in Home Loan in Yelohanka: Apply for a house loan in
Home Loon? Sanchore from AAVAS housing finance company with Yelahanka from AAVAS housing finance company
instant opproval, quick processing, attractive intere... with instant approval, quick processing, ottractive...

wmixep <7 Mixep <7

Figure 17- Backlinking on MIX
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Reddit marketing refers to an online US based platform that allows marketers to
network with the submission of links, content, and to carry on conversations with
Reddit users. Reddit is a community of entrepreneurs, businesses, and individuals that
seek information about a variety of interests.

Its interface is similar to that of Facebook where you can engage & participate by
posting news or information, following pages, liking big personalities and promote
your business along with creating a presence on the platform.

- — i
@ reddit M Home v Q Search Reddit O DS 0O+ @ ey e
-
@EEEm  Create Post Foé \ IA\
TopsNews Communities
& Best (@ Hot {3 New {} Top - H- 1 ~ WH rolympics
2 ~ % yuplifingNews
O mrjﬂnme[mpmvemenl Fosted by u/Glacuck2301 7 hours ago &) & =
226 Brother made small hole in the wall. What are some cheap simple 3 A 75243 r/nottheonion

“  fixes a teen (Me) can do with minimal tools?

Title explains the situation, but basically my younger brother swung on the pull up bar a o~ w r/worldnews
and went back and hit his heel into the wall making the hole. Now I would like to fix this

for my mom so what is a cheap fix that I could do to make it normal/unnoticeable? “
Thanks!

Edit: My mom knows about the hole I just wanna fix it and be "hey look I sorta fixed this” =) QU (DD JLECES Y LT

lol
Reddit Premium

T The best Reddit experience, with monthly
Coins

[} m r/HomeImprovement . Posted by u/Mrivicals 9 hours ago
37 [UPDATE] Electrician installed an enormous ugly main electric panel < b
~  replacement A

Figure 18- Reddit Account

= an
() sscomments (%] Award 7 Share [ ] save <+

Google also has a free tool for the same named as Google search console
refers to a tool available to webmasters. The Google search console was formerly
known as Webmaster Tools. The Google search console includes various areas for
marketers to analyse data and determine how their site is performing.

This tool helps in indexing our company website’s webpages which then allows google
to crawl through your content and indirectly results into ranking by increasing
credibility.

= Google SearchConsole Q, Inspect any URL in "https://www.aavas.in/"

https://www.aavas.in/ - https://www.aavas.in/blog/what-should-you-choose-fixed-rate-or-floating-rate-home-loan

A Overview URL Inspection TEST LIVE URL

O,  URL inspection

P S ~ 0 URL is not on Google
This page is not in the index, but not because of an error. See the details below to learn
G searchresults why it wasn't indexed. Learn more
3 Dpiscover
+/ Indexing requested REQUEST AGAIN

Index ~

Coverage
D g
s o Coverage URL is unknown to Google ~

Sitemaps
& Removals Discovery
B . Sitemaps N/A

Referring page None detected

@ Page Experience
URL might be known from other sources that are currently not reported

Figure 19- Google Search Console
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WEB ORM (ONLINE REPUTATION MANAGEMENT)

Online reputation management (ORM) is when, in order to address any negative or
false comments, you actively monitor mentions of your brand on websites and social
media.

ORM is divided into two parts- Web ORM and Social ORM. My Task was to keep a
check on comments & reviews on web platforms such as Google Maps, Google Play
Console, Different mobile application of companies.

Online reputation management is critical for businesses to maintain a positive brand
identity in the eyes of consumers. As more digital marketers understand the value of
ORM in growing their business, they choose to devote more time and energy toward
monitoring their brand online.

Following screenshots display different platforms where I used to monitor and reply
comments.

Glassdoor is an American website where current and former employees
anonymously review companies.

Work culture

BEO0  curent Employee - Senior Legal Executive

B Approves of CEO B Positive Outlook

| have been working at AAVAS Financiers full-time (1-2 years)

Pros

No poltics and all friendly bosses and colleagues. Good infrastructure of the office and happy environment.

Cons

Working on Sundays sometimes. Sunday working happen during the month ending. Other wise it's overall ok

Advice to Management

Nothing
Embed 4 =]
AAVAS Financiers Response Edit Delete

29 Jul 2021

Namaskar! Thank You for the Positive Review. We too are glad to have you as a part of AAVAS Family. We are
AAVAS!

Figure 20- Glassdoor
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Ambition Box is a career advisory platform founded in 2015.

Relationship Officer in Akola 21/7/2021
x T W & % Anonymous Detailed Rating +

Likes
Work Culture Mangement Compny Policies Job Sucurity

Dislikes
Nothing Dislike

Show More
MReport < Share

Employer Response Edit Delete
x 22/7/2021, Brijesh Kumar

Namaskar! Thank You for the Positive Review. We too are glad to
have you as a part of AAVAS Family. We are AAVAS!

Figure 21- Ambition Box
Google Maps

Store code: 562

Aavas Financiers home loan mansa [
Shop No. 10 Laxminarayan Plaza Ground Floor Infront Of BSNL office, Manasa, Madhya Pradesh 458110

Gopal Dayma
% %% 7 hours ago

Nyc

(owner)
Just now
Namaskar! Thank You for the Positive Review. We too are glad to have you as a part of AAVAS Family. We are AAVAS!

Edit Delete

Figure 22- Google My Business

Google Play Console

Aavas Financiers Home Loan Shimla [ Store code: 544

Rain Basara Building, 1st Floor, Adj. Reliance, Main Road, Opp HDFC Life Khalini, Shimla, Himachal Pradesh
171002

nilesh sharma
% d ok 19 mins ago
Thank you Aavas Financiers

(owner)
Just now

Namaskar! Thank You for the Positive Review. We too are glad to have you as a part of AAVAS Family. We are AAVAS!

Edit Delete

Figure 23- Google Play Console
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Aavas Mitra App

Reviews

% Manish Goel - Jul 11,2021,08:40 - ¢4 0 GR 0

Device: Samsung Galaxy Device language: App version code:  App version name: Android version: Android 11 (SDK
M31 English 48 2.0.0 30)

[l
(=)
L. 8.8.8.8 ¢

My Digital Dairy & &

- Aavas Financiers Ltd. - Jul 12,2021, 11:31 Edit reply

Namaskar! Thank You for the Positive Review. We too are glad to have you as a part of AAVAS Family. We are AAVAS!

Figure 24- Aavas Mitra

Aavas Loan App

Reviews

New review notifications are on. Manage preferences Go to Download reports ~ Sort by: Most recent +

@ Manoj Bhati - Jul 15,2021,1523 - ¢ 0 G 0

Device: Oppo Device language: App version code: App version name: Android version: Android 11 (SDK
A53 English 49 2.0.10 30)

=]

(=]
8. 8.8 & ¢
Good

& Aavas Financiers Ltd. - Jul 15,2021, 18:07

Namaskar! Thank You for the Positive Review. We too are glad to have you as a part of AAVAS Family. We are AAVAS!

Figure 25- Aavas Loan App

Aavas Nirman App

o Ansh Pathak - Jul 28,2021,16:53 - 3 0 GR O

Device: -

Device language: English  App version code: 25 App version name: 1.9.0  Android version: Android 11 (SDK 30)

L. 8. 8 &
Great

~  Aavas Financiers Ltd. - Jul 28, 2021,17:26

Namaskar! Thank You for the Positive Review. We too are glad to have you as a part of AAVAS Family. We are AAVAS!

Figure 26- Aavas Nirman App




LEARNINGS

This Digital Marketing was completely new for me like I don’t even know the “D” of it.
Therefore, I have learnt many things about it from basic terminologies, different types
of it, platforms & free software to market your business online, tricks and strategies to
be implemented for better results. In short, I can say that whatever is mentioned in
this report are all my learnings.

Thanks to my industry mentor who was so helpful as well as a great guide which let
my hands on most of the parts of digital marketing along with various corporate
insights like how companies are doing the same.

Apart from my KRAs, I also had an overview of Google Ads, Google Analytics and
Quora.

What is Google AdWords?

Google Ads or Google AdWords is an online advertising platform developed by Google,
where advertisers bid to display brief advertisements, service offerings, product
listings, or videos to web users. It can place ads both in the results of search engines
like Google Search and on non-search websites, mobile apps, and videos.

How does it work?

Google Ads works on an auction system, which takes place every time a user performs
a keyword search. To “win” the Google Ads auctions and see your Google
advertisement appear for relevant keywords, you'll need to optimize your Quality
Score and bid amount.

The average cost-per-click (CPC) on Google Ads is Rs 100 for the Google Search
Network and less than Rs 100 for the Google Display Network.

For example, if you spend Rs 5000 on one Google Ad campaign then according to Rs
100 as average CPC, 50 leads would be generated at a time.

Google Ads are worth it because they provide a cost-effective way for businesses of
all sizes to reach a virtually unlimited, targeted audience. They're extremely flexible
and you can start, stop, pause, or even adjust your bids at any time.

The below picture depicts how Google Ad appears on Google Search Network.
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@ MENTIS P AmbitionBox [ Glassdoor.coin & Google My Business Complaint Board < SEMrush Dashboard [l SENAPAT [B] KISHAN L Google Meet SEO [ ITHelp Desk [ Facebook Business He...

Go g|e construction loan in jaipur X Q 3

Ke:

cuy: ... (for

iatabase) — View fullreport for th

Just FInserve - Otening Bank Seif Employed Home Loan / ConStruction Loan / Morgage
sEoquake @) Loan, In Jaipur, Slacs To 5 Crore in Jaipur, Rajasthan
Parameters O Liwait.. O LD:wait.. > Lerror @ Rank:363 2 whois <> source (O Rank: wait..
SERP report O Adv Disp Ads: wait... O Pub Disp Ads: wait...
Export CSV

Ad - hitps:/wnwaavas.in/ ~
Sort this page

Aavas Financiers Ltd - New Home Construction Loan
Locale Avail attractive interest rates and easy EMIs. Checkout our nearest branch today. Avail Home 4/
Construction loan with fast approval. Build your dream home today.
Home Construction Loan - MSME Loan - Home Loan EMI Calculator
9 Jaipur - & locations nearby

Related searches

Q loan for construction of a land and construction loan
building process

Q home loan for construction en q aavas finance home loan
land terms and conditions

Q I‘:;;'nd'ase andiconsineion Q  aavas home loan statement

Figure 27- Google Ad

Google Ad Overview and Interface

G I . 487-730-6243 Aavas Financiers ...
oogle Ads | All campaigns brijesh kumar@aavas.in
Gt A Y Campaign status: All; Ad group status: All  ADD FILTER
Recommendation: » ALL SEARCHES A1/10 v ALL SEARCH ADS  ALL EXTENSIONS <1710 >
Insights
. Display ads Sortby: Clicks™ % Auction insights @ :
» Campaigns
© MSME Impression share ¥
* Ad groups 100.00%
Aavas You
» Ads & extensions MSME Loan ® lichousing.c
D for all your Worse
» Landi Business Needs omelistn.
Landing pages 55.00% ® lendingkart....
® tatacapital...
» Keywords
wishfin.com
i » Others
» Audiences <o, ol
Ad Clicks Clicks ¥ CTRY 0.00% 100.00%
» Demographics
© Paused 1,430 1,430 1.35% Top of page rate ¥
* Placements
DISPLAY ADS EXTENSIONS <1/10 > AUCTION INSIGHTS

» Qattinne

[T Get the Google

Q4 cC 0 A 487-730-6243 Aavas Financiers 0

brijesh kumar@aavas.in

= 4 Google Ads | All campaigns

Toosa R P NoTECATON
sortwes
i Overview — Alltime Oct26,2018 - Aug7,2021 ~
Overview _ SWITCH VIEW

Recommendation-s Y Campaign status: All; Ad group status: All  ADD FILTER

Insights 3
4+ NEW CAMPAIGN = .

DOWNLOAD  FEEDBACK

L3 Campaigns
» Ad

govps Clicks ¥ Clicks ¥ Conversions ¥ s Recommendations :
* Ads & extensions 100K 100K : ; 9.88K

o, Your optimization
81.5%

* Landing pages

* Keywords 7. Raise your budgets +9.4%

Your ads stopped running on your
busiest days. Fixing your limited
budget can help. )

* Audiences
* Demographics

* Placements REE bl

» Qattinae
4th quarter 2018 3rd quarter 2021 <1/9>
Get the Google
Ads mobile app

Figure 28- Google Ad Overview
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Google Ad Campaign is a set of ad groups (ads, keywords, and bids) that share a
budget, location targeting, and other settings. Campaigns are also used to organize
categories of product a company offers.

Like here you can see that campaigns are designed according to the products such as
Construction Loan, Home Loan etc with respective set of keywords and other
campaigns are location wise.

Q4

To0Ls &
sermics

cC @ &

HEP  NoTFICATIONS

4877306243 Aavas Financiers ..
brijesh kumar@aavas.in

= 4 Google Ads

All campaigns

REFESH

Overview &  Campaigns Alltime Oct 26,2018 - Aug7,2021  ~
2 dation: » — -
Bt} ° Y Campaign status: All enabled  ADD FILTER Q m ¥ o ‘ v
SHinH  SEGMNT  GOLIWNS  REFORTS  DOWMOAD DAND  MORE
Insights
Optimization ~ Campaign Interaction
~ Campaigns O e Campaign Budget Status ‘score | ype  Impr.  Interactions rate  Ava.cost
*
| [a] E":':hmadiseam"su 31,500.00/day In progress —  search
Auction insights
D Bid
> el [0 @~ [ GONConstruction Loan 4 X1000.00/day |1 4 strategy ~  Display 673,984 &2 085% w127
learning
» Ads & extensions
Thank you English (All Web Site Data) - - - i
> Landing pages
Pz Thank you Hindi (All Web Site Data) - - - i
,
Keywords Limited
[0 @ ¥ campaignieadsSearch: Rajasthan-9.07.2020 500.00/day by 828%  Search 217,123 e 10.50% %957
> Audiences soget

o

Calls from ads.

Get the Google
Ads mobile app

ralls fram nnnale ads

Figure 29- Google Ad Campaigns

4 Google Ads

All campai

Ad Group: Home Loan

> Campaign:Leads Search: Rajasthan-9.0.. >

'Y

NoTECATIONS

487-730-6243 Aavas Financiers ..

brijesh kumar@aavas.in

4 Google Ads

All campaigns >

Figure 30- Google Ad Keywords

Campaign:Leads Search: Rajasthan- 9.07.2020

RepoRTS

TooLss
e

a m 3

seanch

ws

cC @ &

ReRESH

HEP  wOTEICATIONS

CTETED ® Enabled Status: Eligible  Type: Standard Target CPA: ¥125.00 More details v
3 : .
Recommendations ° Y Keyword status: Allbutremoved  ADD FILTER Q = m m a3 ‘ v
SEARCM SEGMENT COLMNS  REPORTS  DOWNIOAD DPAND  MORE
Insights
‘We've hidden removed keywords from this report to make your experience faster SHOW ALL KEYWORDS  DISMISS
» Ads & extensions
O ®  Keyword Match type Status Conversion: €St/ policy details | Final URL Clicks Impr. CTR  Avg.CPC c
» Landing pages conv.
D ~ Keywords Total: All but removed keyw... @ 903.00 2907.23 9977 92842 1075% w97 28951
| Search Keywords [0 ®  housingloan Broad match Eligible 5502 ¥11959 Eligible - 646 9331 6.92% 1070 6911
online home
Negative Keywords O e o Broad match Eligible 7013 10220 Eligible - 528 5649 935% 71379 w727
application
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Figure 31- Google Ad Groups and Performance
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This shows (Fig 31) the number of clicks, impressions, CTR (Click Through Rate),
Average CPC and conversion rate of specific Google Ad Groups.

Google analytics refers to a Google software platform. The Google-created software
is designed for marketers to analyse nearly all aspects of website users through the
Google Marketing Platform. This includes website traffic, user metrics, conversions,
historical data comparisons, and the effectiveness of each marketing channel can be
managed with the Google Analytics tools.

It gives you each and every information about your website user which will help in
identifying faults and modifying the website for better experience.

The best part is it is a free software, and you can easily use this tool by linking your
website with the help of some coding and UTM codes.

UTM (Urchin Tracking Module) tracking code refers to a simple code that you
can attach to a custom URL. The code is used to track a source, medium and campaign
name. With UTM tracking codes, marketers know the arrival source and campaign of
their site visitors with Google Analytics.
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Figure 32- Google Analytics
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Quora refers to a question-and-answer website. The site allows users to participate in
the asking and answering as well as the editing questions from other Quora users. It's
a platform to ask questions and connect with people who contribute unique insights
and quality answers.

I tell you one interesting fact about this platform that it can be monetized like YouTube
after a certain stage. This happens when you are constantly posting questions or
quality answers while actively participating and people are liking your answers. It’s a
great tool which one can exploit in his free time to earn some money. I got to know this
by my mentor who’s personal Quora account is monetized, and he gets paid for posting
answers.

Quora @ g r &

U U ————
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unofficial electronic copy of the report. Please note that
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¥
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' Add Comment

Figure 33- Quora
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Credit score is one of the most crucial factors to measure your financial health. It lets
lenders know how effectively one is using credit. The healthier is the score, the easier
it will be to get the loan approved from any financial institution. A higher credit
score may also help in reducing the rate of interest sometimes.

Good credit score helps you increase your home |oan eligibility ¢ or any other type
of personal, car and consumer loans.

To achieve a better credit score, follow below tips:
- Pay your loan EMI on time to maintain your credit score healthy

+ Make sure you pay at least the minimum balance due on time
& Rep
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RECOMMENDATIONS

The company is aggressively working on boosting sales and meeting its targets by
generating leads & converting into sales through digital marketing tactics. The
company is growing at a good pace with 60% growth rate per annum.

But I have few recommendations such as: -

Chatbot- A chatbot is software that simulates human-like conversations with
users via text messages on chat. Its key task is to help users by providing
answers to their queries. I feel that this add-on feature on company’s website
will result into great user experience and help in the growth. Like HDFC bank
has its “Ask Eva” chatbot Aavas should also have one.

Block Chain Technology- Blockchain isa system of recording
information in a way that makes it difficult or impossible to change, hack,
or cheat the system. A blockchain is essentially a digital ledger of transactions
that is duplicated and distributed across the entire network of computer
systems on the blockchain. The company can also use this latest technology for
storing their confidential data or customer information files.

Voice Enabled AI Marketing- Al can help you deliver personalized
messages to customers at appropriate points in the consumer lifecycle.
Al can also help marketers identify at risk customers and target them with
information that will get them to re-engage with the brand. Few brands are
using this technology of delivering marketing messages on their personalized
devices after detecting their voice inclusive of a keyword through their device
apps only.
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Figure 34- Voice Marketing Example

Let me tell you one incident that once
me and my colleague were talking
about to get Haldiram’s Franchise in
Jaipur and suddenly we got this
message after 10 minutes of our
conversation. This happened after our
phone detected voice through
microphone accessibility of one of our
apps and sends the command through
Al about the keyword “Haldiram
Franchise”.

The above three topics were my area of research under Ideation and Innovation.

I have explored around these three topics that how they can be implemented in BFSI

sector and can become advantage for our company.

The company has already taken a step on

implementing Chatbot and finalised the

vendor after requesting quotations from many.

The voice enabled marketing has give us one clue that it is directly operatable at the
end of google. You just need to send them one email regarding your requirements, and
they will help in implementing this technology for your company. But it is way too

expensive.

Whereas I couldn’t find out the proper application of Block Chain technology yet.
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