Learning Resource Centre
JK Lakshmipat University, Jaipur

No.01 Nov. 2020

The Times of India, Jaipur

Nov. 02, 2020

Why alternative MBA
is gaining popularity

Education landscape is undergoing transformation due to
the changing market dynamics, writes Deepak Goel

he higher education
landscape has been

transformingduetothe

changing market dynamics.
The nationwide lockdown
wreaked havoc, resulting in
reimagining the way educa-
tionis being delivered. There
is a widespread transition in
specialised learning pro-
grammes that are gaining po-
pularity in the digital era.

This has led to a surge in
theusage oftechnologyinthe
educational sector but has

: become a mandate for wor-
- king professionals to bolster
% .ﬂ:helr skills and reskill.

“ Digitalmediaasan
‘integral channel

- From bringing individuals to-

‘gethertostrengtheningbusi-
ness reach, digital media
‘emerged as an integral chan-

- neltosurvive in the market.

With endless opportuniti-
s in customer risk manage-
nent, fraud detection and im-
roved efficiency, the indust-
is reshaping the higher

| education landscape. Rele-
-~ vance of MBA in digital social
‘media focussing on digital
“marketing, data sciences, ar-

| tificial intelligence and ma-

chinelearning has increased.

Influenceof new

technologies

Today, leaders put emphasis
on statistical numbers and pre-

dictive analysis to make infor-
med decisions. This makes da-
ta sciences a powerful sector to
provide value to a company.
The demand for data science
professionals captivate the
mind of students in taking up
programmes that can advance
their careers.

Growth of technology

There is a widespread adop-
tion of Internet of Things (IoT)
that is recognised as a signifi-
cant growth factor in shaping
the digital economy. In India, it
is anticipated that digital soci-
almedia, data science, and IoT
will change the education sce-

+“ne. This has
resulted in
demand for
an alternati-
ve MBA, to
help lear-

ners acquire a strong skillset.

Rise of alternative MBA
Amid the uncertainties and the

guidelines of New Education
Policy (NEP) 2020, students en-

rolling for MBAs and B-schools

are now sceptical of the institu-
tions’ commitments to provide
desired placement assistance.
On the other hand, B-schools
have cut their trimester and co-
urse duration to manage the
completion of the curriculum
online. That means thereisare-
duction in knowledge that co-
uld not be beneficial for stu-
dents eventually. Today, every
business sector is remodeling

its operation ds per the chang-
ing consumer perceptions and
behaviour. To deal with the pre-
sent market dynamics, compa-

nies are preferring to hire candi-
dates based on knowledge and

exposure than qualification.
They are looking for ‘profess1on
ready' students.

This has encouraged alter-
native MBAs to replace tradi-
tional MBA degree program-
mesas studentsnolonger find
it useful to stick to such cour-
ses just for the sake of obtai-
ning degrees. Additionally,
the young working professio-
nals seeking to hone their
skills to acquire a better or
new jobrole in their organisa-
tionarealsoconsideringalter-
native MBA along with their
job toupdate and upskill in di-
gital socialmedia, digital mar-

keting, data science and IoT.

As per the newly proposed
NEP, under the four-year pro-
gramme, students can exit after
one year with a certificate, after

.~ two years with a d1ploma and

after three years with a bache-
lor's degree. UGC and AICTE
may soon be merged and new
bodies such as Higher Educa-
tion Grants Council (HEGC) and
Professional Standard Setting
Bodies (PSSB) may come up
with new courses, which could
make the present MBA/PGP re-
dundant in the coming years.
Thus, alternative MBAs have
become a lucrative option with
tremendous scope in areas
such as digital media, data sci-
ence, and IoT.

(The author is CEO of IMET

+ Global - School of Digital/Social

MediaandIOT)
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