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Business school predictions for
the last two years have already
sung paeans to emerging tech-
nologies such asartificial intelli-
gence, Internet of Things and
~ virtual reality in modern class-
rooms and the disruptions they
bring to education. 2019 has
already recognized those trends
and given them their due pedes-
tal.

What is new in 2019 is that
there is renewed focus on the
MBA degree’s relevance tosoci-
ety and whether it has become
outof sync with currentindustry
practices.

Pursuing an MBA requires

considerable personal and finan-
_cial commitment. One of the
most obvious questions that
today’s generation asks a
B-school is that when college-
dropouts can goon to become bil-
lionaires why should one need
an MBA? :

Arecent employer survey in
the US reveals that employers
search for five key skillsin their
target managerial personnel —
ability to work with a variety of
different people, ability tobuild,
sustain and expand networks of
people, ability to solve complex
problems, ability tounderstand
the impact of digitalization on
business and the ability to priori-
tize and deliver time-bound
results. /

Ascanbeseen, these are typi-
cal soft skills which rarely form
part of business curricula and
are difficult to teach in class-
room environments or even sim-
ulations.

Some of the expectations
around an MBA are patently
unreasonable. For example, a
number of students have been
led to believe that an MBA is a
golden ticket to a high-paying
job, which it isn’t. The fact
remains that your career will
depend on the body of work you
are able to present to a prospec-
- tive employer. Employers are

looking to hire people with not
only therelevant skillsand com-
petencies when they hire an
MBA butalsoone who hasdem-
onstrated success in manage-

‘ment through relevant experi-

ence. And only a handful of busi-

' ness schools will give you real-

world laboratories to practice
and honeskillsancillary to your
core competencies.

Given below arethe top trends
that MBA programs will be look-
ingtodeliverin 2019.

New disciplines to take center-
stage :
Entrepreneurship, analytics
and design-thinking are pre-
dicted to be the 3 top areas in
which demand will increase
manifold this year. Digital media
and luxury management are
other emergingareas where spe-
cializationisakeyrequirement
forentry. :

Aspernaukrihub.com,aqual-
ity control manager’ssalary ran-
ges between Rs. 549,320 to Rs.
877,720. A pharmaproduct man-
ager earns from Rs. 447,620to Rs.
1,051,550 and that for a business
analyst, between Rs. 502,830 to
Rs. 945,630.

Business schools will be more
responsive to society
Social upheavalsin today’s envi-
ronment continue to question
established institutions and
their relevance to social reali-
ties. \
Businessleaders too, beingan

inherent part ofthe community,

will be pressed to become mowe
responsive and responsible to
needs such as environmental

regulation, CSR and other col-

laborations.
Industries ranging from phar-
maceuticals and energy to
FMCGand fashion, all are being
pressed to prove their involve-
ment and contribution to the
society atlarge. Adequate train-
ing and preparation will be
called for thoseroles.

Increasing relevance through col-

here is the MBA
headed to in 20197

laborations
Inaddition to continued Globali-
sation on one side with ease of
mobility and inter-connected-
ness of joint academic and stu-
dent exchanges worldwide,
while on the other side,some
countries have started to look
inwards towards nationalisa-
tion. This has led to changing
trading relations, resulting in
redesigning operations and
strategies for many businesses.
MBA programmes, therefore,
will be required to respond to
such needs, where understand-
ing the governments and the
industry will be imperative.
Despite the presence of tech-
nologies such as Al and Digital
Twinning, personal interactions
will continue to trump digital
interactions as the things that
make a business relationship
sustainable are still developed
over lunch or face-to-face cues.
Negotiations and transactions
will have the best chance of suc-
cess over technically enhanced
face-to-face interactions.

Embedding tech inthe classroom
Apart from these new trends,
classrooms are already being
supplemented by digital lec-
tures, notes, Al-enhanced
assessments that personalize the
learning pace according to the
comprehension capacities of
individual students, VR-pow-
ered simulations model what
would happen if decisions were
to beimplemented. Automation,
Robotisation and Blockchain
skillsare invaluable to the evolu-
tion of Industry 4.0 and those
possessingsuch skillswillbeata
distinct advantage.

The MBA degree has not lost
relevance despiteits beingover-
used and non-uniform standard
of education in India. Theskills
and capabilities the MBA offers-
to society and business are still
generating greatimpactand will
continue to do so in the coming
future. »
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