JK Lakshmipat University, Jaipur
INSTITUTE OF MANAGEMENT
End-Term Examination, May 2026
BBA Semester II, 2025-28

IL1105: Design Thinking Time: 2.0 hours Max. Marks: 30

Instructions to students:
1. Do not write anything, other than your roll number, on the question paper
2. All questions are compulsory

Part A

Q1. “4 well-crafted problem statement is critical to effective design thinking”. Explain the 2 Marks
statement and illustrate your answer with a suitable example. (CO1).

Q2. In the Arcturus IV case study by John E. Arnold, students are encouraged to imagine 2 Marks
and design for an unknown planet with very limited information. Why is such imaginative (CO1,2)
thinking important in design? and illustrate your answer with a suitable example from the

Arcturus case.

Q3. “In one approach, emphasis is on evaluation and narrowing choices, whereas in 2 Marks
another, on exploration and iteration”. Reveal the nature of the two approaches given in  (CO1)

the statement.

Q4. A company wanted to conduct research for three different products and hired Rohit,

Mohit, and Tina. Rohit was asked to interview competitors’ customers about their past
experiences. Tina was asked to interview potential buyers while presenting a written 4 Marks
description of product features. Mohit was asked to show images and videos of the product (CO2,3,1)
to people and gather their opinions.” Based on the nature of tasks assigned, what differences

can you infer about the three products being studied? Explain your reasoning.

Part B

Read the Case:

The Daily Bowl is a rapidly growing food-tech startup based in Bangalore that offers healthy
meal subscription services via a mobile ordering platform. The company allows users to
subscribe to daily meal plans, including low-carb, high-protein, vegan, and balanced diet
options, delivered directly to their homes, offices, or campuses. The startup currently
operates across key urban clusters such as HSR Layout, Indiranagar, Whitefield, Electronic
City, and Koramangala, serving approximately 18,000 monthly active users and onboarding
nearly 5,000 new subscribers every month. Over the past year, The Daily Bowl has
experienced strong initial growth as urban consumers increasingly prefer convenient, health-
focused food options to traditional home-cooked meals or restaurant dining. The healthy food
delivery segment in India is expanding steadily, supported by rising health awareness, busy
urban lifestyles, and increasing reliance on app-based services. Industry estimates suggest
that India’s online food delivery market will grow significantly in the coming years, driven
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by changing consumption habits and digital adoption. The Daily Bowl operates in a highly
competitive environment where multiple platforms compete for attention and retention. Key
competitors in the healthy and cloud kitchen segment include Eat. Fit, Fresh Menu,
Healthie, and several local tiffin services that offer affordable and customizable meal
options. While premium platforms focus on branding and nutrition, local alternatives
compete strongly on price, taste, and reliability. The company has started noticing a critical
challenge: customers are trying the service but not continuing beyond the initial period.
Internal data indicates that customer retention from the first to the second month is relatively
low, with a significant number of users discontinuing within the first 10 days of usage. To
better understand this issue, the design team collected user-generated feedback from
multiple sources, including Instagram comments and a detailed customer interview. These
sources capture real user experiences, including both positive impressions and recurring
concerns related to the service. Imagine that you have recently joined the company as a
Design Research Intern and are working with the Product and Service Design Team. Your
task is to analyze the available content, understand user experiences in depth, and identify
insights to improve customer retention and overall service design.

Answer the following questions:

Q5. Using the given case materials for The Daily Bowl, construct a Mind Map that captures 5 Marks

the underlying user experience.

Q6. Apply karmic d651gn thinking lens to The Daily Bowl case and explain all four steps to

resolve issues in the service design.

Q7. Using the Johari window, identify four distinct types of insights from the case based on

how information is distributed between users and the company.

Q8. Based on your understanding of the interview and user comments, define a problem

statement for Daily Bowl. Also, apply the 5 W1H framework.

(CO2,3)

SMarks
(CO1,2)

5 Marks
(C0O2,3,1)

Smarks
(CO2,3)

All the best
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