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Instructions: Attempt all questions.

Define the type of promotional message that would be most suitable for each of the
following personality market segments, and give an example of each:

(a) highly dogmatic consumers,

(b) inner-directed consumers,

(c) consumers with high optimum stimulation levels,

(d) consumers with a high need for cognition, and

(e) consumers with high ethnocentrism.

Explain a person’s attitude toward visiting India's own little Disney world - Essel
World in terms of the tri-component attitude model.

Define in learning terms the conditions under which brand/product extension is a
good policy and those under which it is not.

Why is it important for marketers to distinguish between different self-images of an
individual?
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