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Project Summary 

This project was undertaken as my summer internship at JK Lakshmipath University. During 

the internship period of 45 days. 

The Project is about study of Customer Perception Towards Online Shopping at Shoperkart, 

initially It was Stupendous & enormous expansion of Internet in India, the people are taking 

interest in online shopping. They can do online shopping while they are sitting in their homes 

and Workplace, after getting good service response, quality of product, competitive price and 

on time delivery through online shopping. 

Primary data is collected in the form of questionnaire from a sample of survey to different 

people.  
 
 
 

Company Profile 
Shoperkart is an app that provides a platform to local businesses, small traders, shop keepers 

and local service providers who are looking for selling their products and services online and 

expanding their reach in their respective areas. In a vast growing and competitive 

environment, Shoperkart provides an easy to use the platform to small business enterprises 

with tremendous growth potential. If you are looking for a digital platform to expand your 

business reach within your area, Shoperkart helps in eliminating the need to develop an app, 

website or spend a huge amount of money on promotion, etc. 
 

 

Introduction to Topic 

Q. What is Online Shopping? 

➢ Online shopping is a form of electronic commerce which allows consumers to directly 

buy goods or services from a seller over the internet using a web browser. Consumers 

find a product of interest by visiting the website of the retailer directly or by searching 

among alternative vendors using a shopping search engine, which displays the same 

product's availability and pricing at different e-retailers. As of 2020, customers can 

shop online using a range of different computers and devices, including desktop 

computers, laptops, tablet computer, smartphones, and smart speakers. 

6 Observation 

7 Bibliography 



Advantages of Online Shopping 

➢ Convenience of Online Shopping: Customers can purchase items from the 

comfort of their own homes or workplace. 

➢ No Pressure Shopping: Generally, in physical stores, the sales representatives 

try to influence the buyers to buy the product. There can be some kind of Pressure, 

whereas the customers are not pressurized in any way in online stores. 

➢ Online Shopping Saves Time: Customers do not have to stand in queues in 

cash counters to pay for the products that have been purchased by them. They can 

shop from their home or workplace and do not have to spend time traveling. 

➢ Availability of Online Shop: The mall is open on 365 x 24 x 7. So, time does 

not act as a barrier, wherever the vendor and buyers are. 

➢ Online Tracking: Online consumers can track the order status and delivery status 

tracking of shipping is also available. 

➢ Online Shopping Saves Money: To attract customers to shop online, e-tailers 

and marketers offer discounts to the customers. Due to elimination of maintenance, 

real-estate cost, the retailers are able to sell the products with attractive discounts 

through online. Sometimes, large online shopping sites offer store comparison. 

Future of Online Shopping App in India: Globally as well as in India, online 

shopping is becoming popular. Many existing e-retailers are targeting the Indian market 

like Amazon, eBay Etc. But few Indian ventures like Shopclues giving them tough 

competition with their business strategies India's e-commerce market is ready to hit $76 

billion by 2021 from $13.6 billion in 2014, according to e-Tailing India. However, 

business models are frequently changing, which brings more innovative promotion, 

complex delivery systems, dynamic pricing, and sale. Consumers are an addict to online 

shopping due to the Following advantages: 

1) Buyers have more options to pick the product by comparing them with 

other products. 

2) An online marketplace can be open 24x7x365, even on public holidays. 

3) There is no queue in the online marketplace. You can buy products in a 

few clicks. Which means you can save time to enjoy your life. 



4) You can avail a huge discount using discount coupons and deals. Not 

every retail outlet offers a discount when you need it. But many online 

sites offer discount coupons and best deals. 

5) Online marketplaces want to keep their loyal customers, so they regularly 

update you with exclusive discount offers and deals. 

Future Prospects For Online Market in India 

• Savings done in physically marketing of products can be passed on to 

customers. 

• FDI will help in improving supply chain. 

• Huge population and increase in literacy level will help companies to 

increase in there share. 

• Making websites in local languages will boost up site visit and sale. 

• Increase in availability of internet at doorsteps and use of smartphones will 

help in increasing market share and tap huge market. 

 

Research Methodology 

The research was to study the Customer Perception Toward Online Shopping at Shoperkart. 

Primary data was used for the research. The Primary Data was collected through Online 

Questionnaire 
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Data Analysis and Interpretation 
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➢ Figure 1 shows that mostly (50%) customer is not confirmed whether they know or 

not about the shoperkart app and likely (30%) customers are confirmed about 

shoperkart app and some (20%) customers don’t know about shoperkart app. 

➢ Figure 2 shows that mostly (35%) customers knows about this shoperkart app from 

their friends and family and through social media and some (15%) customers know 

about this shoperkart app from newspaper and television. 

➢ Figure 3 shows that mostly (50%) customer use shoperkart app very often and likely 

(30%) customers use shoperkart app always and some (10%) customers use 

shoperkart app never and rarely. 

➢ Figure 4 shows that mostly (45%) customers rate shoperkart app 4 out of 5 and likely 

(20%) customers rate shoperkart app 1out of 5 and 3 out of 5 and some (15%) 

customers rate shoperkart app 2 out of 5. 

 

Observation 

1. 50% of the people are using this app and they are not well known or not sure about 

this online shopping app. 

2. With the study of customer perception towards online shopping at shoperkart I came to 

know about market competition and about customer’s perception.  

3. Majority of people of the respondents mostly thinks that Shoperkart app is doing well 

for their customer. 

4. It is easier to approach a customer because social platforms have successfully broken 

down barriers between companies and their customers. 
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